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Introduction 

One of the earliest policy documents published by the new Crisafulli Government last year was 
Destination 2045, a plan to rejuvenate tourism across Queensland leading up to and after the 
2032 Olympics. The plan is an ambitious one – to position Queensland as the holiday 
destination of choice in Australia, neatly termed the “Home of the Holiday”. It claims the green 
and gold pathway to the Olympics could generate a massive boost to the tourism industry.  

The plan highlights five areas of opportunity - ecotourism; events; experiences; connectivity 
and brand. Of all these areas, ecotourism gets centre stage: 

At its heart is a commitment to responsible, sustainable ecotourism – one that 
protects our natural wonders while unlocking their potential to inspire and 
create unforgettable moments for visitors and locals alike. (Premier Crisafulli 
at p.4) 

 

Queensland as an ecotourism destination 
 
So what exactly is ecotourism? The International Ecotourism Society (yes, there is one) defines 
ecotourism as: 

[R]esponsible travel to natural areas that conserves the environment, sustains 
the well-being of the local people, and involves interpretation and education” 
(TIES, 2015). Education is meant to be inclusive of both staff and guests. 

Destination Queensland 2045 defines ecotourism in less ambitious but broadly compatible 
terms:  
 

Delivering more experiences in nature. Responsibly showcasing our natural 
assets and connecting people to our environment. (at p.12). 
 

This is not a small ambition. Destination 2045 aims to make Queensland the no.1 ecotourism 
destination in the world and deliver 45 world-class ecotourism projects by 2045. Some of the 
planned initiatives include:  

https://www.detsi.qld.gov.au/tourism/destination-2045
https://ecotourism.org/what-is-ecotourism/


 

• Utilising protected areas for ecotourism opportunities in partnership with 
the private sector - including guided tours and light footprint 
accommodation.  

• Delivering key government priority ecotourism projects including 
Currumbin Eco-Parkland project (148 ha); the Whitsunday Skyway 
(including 1 km cableway and adventure activities in Conway National 
Park) and upgrades to Springbrook Park visitor sites. 

• Expanding Queensland’s Dark Sky Reserves network by identifying more 
stargazing sites, including on protected areas and delivering an experience 
program. 

• Delivering a Queensland Parks experience program, showcasing our 
rangers’ expertise and environmental custodianship. 

• Working with First Nations peoples to support culture and Country and 
create access to valued tourism experiences. 

• Delivering 150 new Park and Indigenous Land and Sea Rangers to ensure 
environments are protected from weeds and invasive species. 

• Linking ecotourism with conservation projects so that tourists can engage 
with scientists and support local environmental projects, including 
collaboration on reef monitoring and restoration. 

To facilitate this plan, the government will (of course) reduce red and green tape to a single, 
streamlined assessment process (at p.43). Perhaps we should simply call this, “Ministerial call-
ins”. The recent development approvals – via ministerial call-in – for a campsite and outdoor 
events venue at Coochin Creek adjacent to Pumicestone Passage demonstrate this policy is 
already taking hold. 
 
The International Ecotourism Society lists eight key principles that distinguish ecotourism from 
other types of tourism (see table below). They suggest these principles should relate to anyone 
who implements, participates in or markets ecotourism activities. The table below indicates 
whether /how these principles are in evidence in Destination 2045.  

 

Principle 
 

Destination 
2045 

1. Build environmental and cultural awareness and respect. 
 

 

2. Minimize physical, social, behavioral, and psychological impacts. 
 

X 

3. Provide positive experiences for both visitors and hosts. 
 

 

4. Provide direct financial benefits for conservation x 

5. Generate financial benefits for both local people and private 
industry. 

 

 

6. Deliver memorable interpretative experiences to visitors that help 
raise sensitivity to host countries’ political, environmental, and 
social climates. 

 

 

7. Design, construct and operate low-impact facilities. 
 

 

https://www.scec.org.au/community_coalition_raises_serious_concerns_following_approval_of_changes_to_coochin_creek_tourist_park_conditions
https://www.scec.org.au/community_coalition_raises_serious_concerns_following_approval_of_changes_to_coochin_creek_tourist_park_conditions


8. Recognize the rights and spiritual beliefs of the Indigenous People 
in your community and work in partnership with them to create 
empowerment 

 

 

At least on paper, Destination 2045 looks set to deliver on most of the guiding principles for 
ecotourism development. Of course, the glaring gap is no.2, “Minimize physical, social, 
behavioural, and psychological impacts” unless we assume additional tourism and 
accommodation within protected areas is compatible with minimal impact. If we were to add 
“consultation and consent of the local community” to the list of guiding principles, that would 
be another notable fail in the Queensland context.  

Just for interest, I assessed the proposed build out of Olympics venues at Victoria Park - 

Barrambin against the above principles – not that anyone (except perhaps the IOC) seriously 

believes the Olympics has any genuine interest in achieving ‘eco’ like outcomes. In this 

exercise, I assumed they would deliver on some kind of cultural memento either in the Park or 

in the Games ceremonies. At the very best count, I could imagine the outcome somewhat 

achieving on three principles - generate financial benefits for local people and private industry; 

build environmental and cultural awareness; and deliver memorable interpretative 

experiences. That’s being pretty kind to the developers, given the devastation of the existing 

park we are going to see over the next six years. 

Other impacts 

A few other proposed goals and initiatives might ring alarm bells for readers interested in 
protecting our incredible environment (including from climate change impacts).  

In relation to Connectivity, the Plan aims to grow domestic aviation to 36.4 million seats and to 
increase international aviation to 11.3 million seats. It also wants to attract more cruise ships 
by supporting port development. How good is that? 

 

In relation to Experiences, the Plan 
wants to rejuvenate the Great Barrier 
Reef islands and partner with the 
private sector on large-scale projects 
including event venues and transport 
infrastructure (at 30). Overall, the Plan 
aims to increase domestic visitation to 
110.4 million per year and 
international visitation to 5 million per 
year by 2045 (at 34). 

 

Since the election of the Crisafulli Government, Destination 2045 is, to date, the only published 
document resembling a legacy plan for the Olympics. It suggests the environmental impact of 
the Olympics will not be limited to the destruction of ancient, heritage protected, inner city 
greenspace. What a surprise. 
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